FISA DISCIPLINEI

1. Date despre program

Institutia de invatdmant superior Universitatea “Stefan cel Mare” din Suceava

Facultatea Litere si Stiinte ale Comunicarii
Departamentul Limbi si Literaturi Striine
Domeniul de studii Filologie

Ciclul de studii Masterat

Programul de studii/calificarea Culturi si civilizatie britanica in contextul globalizarii

2. Date despre disciplina

Denumirea disciplinei ‘ Media britanica

Titularul activitatilor de curs Conf. univ dr. Evelina GRAUR

Titularul activitatilor de seminar Conf. univ dr. Evelina GRAUR

Anul de studiu | I | Semestrul | 3 | Tipul de evaluare | Examen

Regimul disciplinei | Categoria formativa a disciplinei DSI
DSI - Discipline de sinteza; DAP — Discipline de aprofundare
Categoria de optionalitate a disciplinei: DO
DO - obligatorie (impusd), DA - optionala (la alegere), DL - facultativa (liber aleasd)

3. Timpul total estimat (ore alocate activitatilor didactice)

I.a) Numadr de ore, pe saptdmana 3 Curs Seminar Proiect
L.b) Totalul de ore (pe semestru) din planul de 42 Curs 14 Seminar 14 Proiect 14
invatamant
I1. Distributia fondului de timp pe semestru ore
I1.a) Studiul dupa manual, suport de curs, bibliografie si notite 35
I1.b) Documentare suplimentara in biblioteca, pe platformele electronice de specialitate si pe teren 36
IL.b) Pregatire seminarii/laboratoare, teme, referate, portofolii i eseuri 35
11.d) Tutoriat
II1. Examindri 2
IV. Alte activitati (precizati):

Total ore studiu individual II (a+b+c+d) 106
Total ore pe semestru (Lb+II+I1I+IV) 150
Numarul de credite 6

4. Preconditii (acolo unde este cazul)

Curriculum °

Competente .

5. Conditii (acolo unde este cazul)

Desfagurare a cursului e Sala echipata cu videoproiector, calculator/laptop

Desfasurare Seminar e Sald echipata cu videoproiector, calculator/ laptop

aplicatii Proiect e Sali de biblioteca, acces la baze de date

6. Competente specifice acumulate

Competente a) culegerea, analiza si interpretarea de date si de informatii din punct de vedere cantitativ si
profesionale calitativ;
generale b) utilizarea tehnologiilor digitale pentru accesarea informatiei relevante si procesarea ei;
c¢) asumarea responsabilitatii de a elabora un program personal de autoperfectionare;
d) conceperea si realizarea proiectelor stiintifice si profesionale cu ajutorul metodelor si tehnicilor de
cercetare si implementare specifice domeniului;
e) constientizarea importantei disciplinelor filologice in formarea gandirii critice, in intelegerea si
interpretarea fenomenelor culturale si social-istorice.
Competente a) aplicarea unei pluralitati de concepte, teorii si metode 1n analiza si interpretarea fenomenelor
profesionale culturale din spatiul britanic si a dinamicii acestora in contextul globalizarii,




specifice b) capacitatea de a adopta o perspectiva interculturala, relativizata, asupra culturii britanice, pentru a
intelege mai bine modul de viatd, mentalitatile si patrimoniul cultural al altor popoare;

¢) capacitatea de a sesiza si integra in abordari interdisciplinare diversitatea de aspecte, forme si
reprezentari culturale din spatiul britanic;

d) utilizarea competenta a limbii engleze atat in comunicarea scrisa, cat si in cea orald, pentru
satisfacerea nevoilor de comunicare, att in context profesional, cat si in viata personala

7. Obiectivele disciplinei (reiesind din grila competentelor specifice acumulate)

Obiectivul general e prezentarea modului in care informatia si cunoasterea mediatizatd modeleazd perceptia
al disciplinei oamenilor despre lumea inconjuritoare;

e familiarizarea studentilor cu acceptiunile termenilor the media, mass media, mass
communication, media discourse, multimodal discourse
e prezentarea rolului, functiilor si efectelor mass media.

Obiectivele e familiarizarea studentilor cu specificul comunicarii de masa in spatiul britanic;
specifice e prezentarea evolutiei principalelor mijloace de comunicare de masa in spatiul britanic;

e Intelegerea standardelor britanice in ceea ce priveste functionarea eficientd a mijloacelor
de comunicare in masa;

e Intelegerea modului in care mijloacele de comunicare In masa britanice se raporteaza la
diverse categorii de public si construiesc o identitate britanica.

8. Continuturi

Curs Nr. ore | Metode de predare | Observatii

1. Mass media and the cultural landscape. Ways of defining 2 expunerea,
the media. conversatia,

2. Marshall McLuhan and the media laws. 2 brainstorming,
Media concentration, conglomeration and 2 explicatia,
internationalization. problematizarea,

4. Elements of English visual grammar. 2 demonstratia

5. Broadcasting in Britain. Radio and TV. 2

6. News and the Press

7. Multimodality and advertising 2

8. British cartoonists 2
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8888.

4. Bell, A. 1991. The Language of News Media. Oxford: Blackwell.

5. Bell, A. 1996. “Text, time and technology in news English”. In Sharon Goodman and David Graddol (Eds.),
Redesigning English: News Texts, New Identities. London: Routledge, pp. 3-26.

6. Bell, A. 1998. “The Discourse Structure of News Stories”. In Allan Bell and Peter Garrett (Eds.), Approaches to|
Media Discourse. Oxford: Blackwell, pp. 64-104.
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15. Biinger, I. 1998. ‘ “Off with her head”. The Construction of the Subject ‘Princess Diana by British Newspapers’. In
Journal for the Study of British Cultures 5 (1). Tiibingen: Gunter Narr Verlag, pp. 41- 54.

16. Burgin, V. (Ed.). 1982. Thinking Photography. London.

17. Chalaby, J. K. 1996a. “Journalism as an Anglo-American Invention. A Comparison of the Development of French|
and Anglo-American Journalism, 1830s-1920s”. In European Journal of Communication 11(3) pp. 303-326.
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21.

Curran J, Seaton, J. 1997. Power Without Responsibility: the Press and Broadcasting in Britain. London: Routledge.

22. Danesi, Marcel. 2009. Dictionary of Media and Communications. Armouk, New York and London, England: M.E.
Sharpe.

23. Dyer, R. 1993. The Matter of Images. Essays on Representations. London: Routledge.

24. Fairclough, N. 1989. Language and Power. London: Longman.

25. Fairclough, N. 1995. Media Discourse. London: Arnold.

26. Fiske, J. 1987. Television Culture. London: Methuen.

27. Fiske, J. 1989. Understanding Popular Culture. London: Routledge.

28. Fowler, R. 1991. Language in the News. Discourse and Ideology in the Press. London: Routledge.

29. Goodman, S., & Graddol, D. (Eds.). 1996. Redesigning English: new texts, new identities. London and New York:
Routledge.

30. Hartley, J. 1981. Understanding News. London: Methuen.

31. Hodge, R., & Kress, G. 1993. Language as Ideology. (2" edition). London: Routledge.

32. Edginton, Beth, and Montgomery, Martin. (1996.). The Media. The British Council.

33. Eldridge, John (Ed.). 1993. Getting the Message. News, Truth and Power. London and New York: Routledge.

34. Eldrige, J.E.T., et al. 1997. The Mass Media and Power in Modern Britain. Oxford University Press.

35. Kress, G., & van Leeuwen, T. 1996. Reading Images. The Grammar of Visual Design. London and New York:
Routledge.

36. Kress, G., & van Leeuwen, Theo. 1998. “Front Pages: (The Critical) Analysis of Newspaper Layout”. In Allan Bell
and Peter Garrett (Eds.) Approaches to Media Discourse. Oxford: Blackwell, pp.186-219.

37. Kress, G., & van Leeuwen, T. 2001. Multimodal Discourse: the modes and media of contemporary communication.
London: Arnold.

38. Kress, G., Leite-Garcia, R., & van Leeuwen, T. 1997. “Discourse Semiotics”. In T. A. van Dijk (Ed.), Discourse as|
Structure and Process. Discourse Studies: A Multidisciplinary Introduction, Volume 1. London: Sage, pp. 257-291.

39. Lacey. N. 1998. Image and Representation. Key Concepts in Media Studies. New York: St. Martin’s Press.

40. Lakoff, G. 1991. “Metaphor and War: The Metaphor Systems Used to Justify War in the Gulf. In Viet Nam|
Generation: A Journal of Recent History and Contemporary, Vol. 3 (3). (Available at
http://lists.village.virginia.edu/sixties/HTML_docs/VNG_News_3&3_1.html May 2002)

41. Lakoff, G. 2001. “Metaphors of Terror. The power of images”. In These Times 25/24. (Available at
http://www.inthesetimes.com/issue/25/24/lakoff1524.html December 2002)

42. Mackay, H., & O’Sullivan, T. (Eds.). 1999. The Media Reader: Continuity and Transformation. London, Thousand
Oaks, New Delhi: Sage Publications.

43. McLuhan, M. 1994. Understanding Media: The Extensions of Man. Cambridge, Massachusetts, London, England:
The MIT Press.

44. Seymour-Ure, C. 1991. The British Press and Broadcasting since 1945. London: Basil Blackwell.

45. Siune, K. & Truetzschler, W. (Eds). 1992. Dynamics of Media Politics. Broadcast and Electronic Media in Western
Europe. London: Sage Publications.

46. Sparks, Colin. 2007. Globalization, Development and Mass Media. London: Sage Publications Ltd.

47. Thierer, Adam D. 2005. Media Myths. Making Sense of the Debate Over Media Ownership. Washington DC: The
Progress and Freedom Foundation.

Seminar Nr. Metode de Observatii
ore predare ’
1. Media Laws. The medium is the message. 1 expunerea,
2. The state of the mediasphere in Jeffrey Cole’s view 1 vizionarea,
(http://www.youtube.com/watch?v=yJHZEAjO4h4 &feature=relmfu) sintetizarea i
3. The British mass media before and after Murdoch: Murdoch as an 2 rezumarca
agent of change dlscugaa
John Pilger’s documentary: Breaking the Mirror. The Murdoch Effect (1998) problematizarea.
Rupert Murdoch and the phone hacking scandal in 2010. The closure of News
of the World
http://www.youtube.com/watch?v=hDbPYtexjc4 &feature=related
http://www.youtube.com/watch?v=dZV8LGnnGgU
Rupert Murdoch: Battle With Britain (Documentaries - BBC)
http://www.youtube.com/watch?v=ce1603VPn5U
http://www.youtube.com/watch?v=boeqsd0Lijc
4. Visual grammar and principles of visual design 4
https://www.youtube.com/playlist?list=PL YfCBK8IplO4E2sXtdKMVpKJZR
BEoMvpn
5. The development of British broadcasting. Britishness and the BBC 2
Service. This is BBC -documentary



http://www.inthesetimes.com/issue/25/24/lakoff1524.html%20December%202002

www.youtube.com/watch?v=4K37 naDSEA &feature=related

Is Britishness in decline? ( see report commissioned from ETHNOS
Research and Consultancy by the Commission for Racial Equality
(CRE) in 2005 available at
http://ethnos.co.uk/decline_of_britishness.pdf)

6. News values and the canonical structure of news texts. The language 2
of news media. Photojournalistic principles.
5  The Men From The Agency - BBC 2

https://www.youtube.com/watch?v=VuxrlS3bnmE

Sell & Spin A History of Advertising
https://www.youtube.com/watch?v=YPBf7km7NAk
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10. Barkho, Leon & John E. Richardson (2009). “The Impact of BBC production strategies on news discourse.”
NT&T Working Paper Series, 4, 1-22.
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12. Rosewarne, Lauren. “News Values, Stereotypes and Widowhood: a preliminary investigation into media
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Proiect Nr. ore Metode de predare Observatii
1. The British monarchy and the media. 4 problematizare, sintetizare,
2. The production and dissemination of media messages 4 studii de caz, analize
involving multimodal representation. comparative/ contrastive
3. Britishness and British values. 4
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12. Szawerna, Michal. 2017. Metaphoricity of Conventionalized Diegetic Images in Comics. Frankfurt am Main:
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9. Coroborarea continuturilor disciplinei cu asteptirile reprezentantilor comunitatii epistemice, asociatiilor

profesionale si angajatori reprezentativi din domeniul aferent programului

e  Continuturile disciplinei sunt in concordanta cu preocuparile si cercetarile actuale din domeniul studiilor umaniste,
atat din tara cat si din strainatate, si contribuie la largirea orizontului profesional si la calificarea superioara a

studentilor.

10. Evaluare

Tip activitate

Criterii de evaluare

Metode de
evaluare

Pondere din
nota finala

Curs

Cunoasterea, interpretarea adecvatd a conceptelor teoretice si
aplicarea acestora in analiza unui discurs multimodal.

Examinare orala

50%

Seminar

Identificarea si diferentierea genurilor discursive
comunicarii mediatice in spatiul britanic.

Aplicarea legilor media propuse de McLuhan la analizarea unui
fenomen/ artefact cultural.

Folosirea rezultatelor analizelor cercetarilor din sfera media
(articole stiintifice, capitole de carte) pentru a construi sinteze
si/sau noi argumentatii.

specifice

Prezentare
Dezbatere
Discutie

25%

Proiect

Redactarea unei lucrari de sinteza/ analiza, a unui eseu sau a unui
studiu de caz pe un corpus selectat de student.
Cerinte generale:

e Internet sources must be from credible publications and
clearly cited within your paper and listed in full at the
end. Use the MLA form whenever citing sources and
listing them.

e  Sources must be balanced: demonstrate an effort to find
valuable sources.

e The paper will demonstrate the qualities of good writing:
a) structured in a way to make the development and
progression of your information supportive of a clear
purpose; b) substantial in its use of significant
information, details supportive of your own
generalizations; ¢) presented in a style appropriate to a
reading audience, a style that shows respect for that
audience and the subject you approached.

Prezentarea
lucrarii elaborate
Discutia

25%

Standard minim de performanta

e prezentarea modului in care informatia si cunoasterea mediatizatd modeleaza perceptia oamenilor despre lumea
inconjuratoare;

® prezentarea rolului, functiilor si efectelor mass media.

Data completarii

Semnatura titularului de curs

Semnatura titularului de seminar

28/09/20 .

o

Data avizdrii In departament

Semnétura directorului de departament

02/10/20

@\4%&;4

Data aprobarii in Consiliul academic

Semnatura decanului

02/10/20

D2pee




